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Acting on behalf of Moto Hospitality Ltd,
Christie + Co has sold a 126-bedroom hotel site 
at the new Motorway Service Area at Junction
46 of the A1 (M) near Wetherby, West Yorkshire, 
to Starboard Hotels for an undisclosed sum.

Starboard Hotels, whose partners are Paul 
Callingham, Philip Houghton and Stephen
Carter, plans to develop the hotel under the
Days Inn brand.

The hotel will form part of a new 35-acre 
motorway services area development
(presently under construction) which is part
of Moto Hospitality Ltd’s current programme
of expansion.

The property will be situated adjacent to the 
main 2,500 sq m amenity building, which will 
comprise restaurants, a coffee lounge and
shops, including a Marks & Spencer’s Simply 
Food outlet.

The development of the new service area and the 
hotel is set to be completed by the start of 2009.

Tony Raven, Moto’s Property Director, said: 
“We’re delighted that the Days Inn hotel at our 
new Wetherby motorway service area will be 
owned and operated by Starboard Hotels, who 
we believe will complement the high standards 
we are aiming for throughout what promises to 
be a very busy site.”

Starboard Hotels plans to develop and operate 
a substantial and diverse portfolio of franchise 
hotels in the UK and opened a Holiday Inn 
Express in Burnley this summer. It has also been 
granted planning permission for a 200-bedroom 
Holiday Inn Express in Edgbaston, Birmingham. 
Proposals have also been submitted for a 
202-bedroom Holiday Inn Express in Gateshead.

Paul Callingham, Managing Director of Starboard 
Hotels, said: “We’ve chosen this site because of 
its prominent location on the A1 (M). It is also 
near the Wetherby racecourse and close to York 
and Harrogate.

“It is another exciting addition to the
Starboard Hotels portfolio as we continue to 
move forward with our plans for high quality, 
excellent value hotels in carefully chosen 
locations across the UK.”

Extra service all in a
Days work by Jon Patrick, Director

Hotels come in all shapes and sizes, from 
purpose-built properties, through converted 
city centre properties to country house hotels 
and spas. They also serve a range of markets 
from limited service, through three and four-
star to bespoke five-star luxury.

To make sure that each owner or operator has 
the right cover for their particular needs means 
aligning each business with an insurer and a 
policy that matches their expectations on price, 
cover and service.

This requires specialist knowledge of both the 
hotel business and the insurance market, as 
there is a wide range of policies aimed at hotel 
owners and operators.

Most insurers will provide cover for inner 
city purpose-built hotels, but not so popular 
are those high value converted properties in 
remote locations, far from emergency services.

Businesses with a positive approach to risk 
management will get a far more positive 
response from insurers, compared to those 
with a more •reactive• approach.

Christie Insurance has over 30 years• 
experience of arranging insurance for 
businesses across the hospitality sector.
We seek to work with each of our clients to:
€  Ensure their business is presented to insurers 

in the most positive way
€  Help them take a holistic view in choosing 

the right insurance cover, by providing 
options which aren•t just focused on price, 
but also on the cover and the service 
provided.

Our team of experienced brokers is based in 
the City of London and has developed strong 
relationships with the London insurance market. 
We•re not tied to any one insurance company, 
so provide impartial advice.

We invest time to understand each client•s 
needs, and create insurance programmes 
tailored to match those needs so that each 
client has exactly the right protection for their 
businesses. 

If you need any more information you can
get hold of me on 020 7448 8837 or at
steve.hibbert@christie.com.

Taking cover 
By Steve Hibbert, Development
Executive at Christie Insurance
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Chris Day started his career in the property profession 
in 1975 and qualified as a Chartered Surveyor in 1980. 
He joined Christie + Co in 1985 and became Managing 
Director in 1993 – having worked in our Manchester, 
Birmingham and London offices. Chris has overall 
responsibility for Christie + Co – both agency and 
professional services, with particular responsibility 
for our international operations.

Christie + Co, 39 Victoria Street, London SW1H 0EU.  T 020 7227 0700

Jeremy Hill originally joined Christie + Co in 1984 and 
has 20 years’ experience in the hotel and hospitality 
sectors. He previously worked in our Birmingham 
office in a corporate hotel role, as well as managing 
the office for 4 years. In 1998 Jeremy moved to London 
to help establish Christie + Co’s European offices 
in Paris, Frankfurt and Barcelona. Over the past ten 
years he has worked with many of Christie + Co’s 
corporate hotel clients and is now responsible for all 
the company’s hotel sector activities.
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